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V. K. JiNDAL, ICOAS

Folva of

ecrefary & Mission O oy
SoBnaral Mission
D.O0. N0.5/1/2018-SBM-11 26" July, 2019

Dear Sir/Madam,

Govt. of India has launched the Jal Shakti Abhiyan (JSA) under the Ministry of

- Jal Shakti for water conservation and supply to each household of the country. This

Ministry is actively participating in this Abhiyan and has identified 756 water stressed
ULBs. The campaign will run through citizen participation during the Monsoon season
from 01/07/2019 to 15/09/2019. The 2™ phase of the campaign will be taken up
from 01/10/2019 to 30/11/2019 for States receiving the North East retreating
Monsoon. During the campaigns the focus will be on water stressed Districts and
ULBs.

2 JSA is aimed at creating ‘Jan Andolan’ through asset creation and
communication campaigns to ensure interventions in the areas of Rain Water
Harvesting (RWH), Reuse of Treated Waste Water, Rejuvenation of Water Bodies and
Plantation for water conservation. In this pursuit, MOHUA has developed a 'Jal Shakt
Abhiyan Portal’ for capturing the ‘Base line Data’ as well as 'Daily Progress’ of Abhiyan
in the aforementioned interventions.

3. I shall be grateful if you could issue appropriate instructions to activate the
Swachhagrahis for mobilising the masses for communicating the message of water
conservation during the ongoing Monsoon season. Further, an [EC campaign may ne
launched through various media like door to door outreach, organising community
events, workshops, flyers, banners, wall painting, street plays etc., for creating public
awareness in water conservation measures in urban areas. Leading personalities
films, sports, social work or public life may be invited to these campaigns. The detall
guideline for JSA is availabie at mohua.gov.in and amrut.gov.in.

Yours singerety,

.»\ J

\/5’ 'IQ/j : !
A fpncle

(V.Ki\;indal)

To

State Mission Directors. SBM(U). All States & UTs



